MM%M

Professional Photographer and Blogger

Blog Getty Blog
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Visitors Contributor Rate

A wife and mother of two beautiful boys ages 6 & 9... Robin Lori and has taken the media industry by
storm with photo publications and contributions to Getty Images, Essence.com, Jet Magazine, The
Atlantan Magazine, Rolling Out Magazine, US Weekly Magazine, Today.com, Billboard Magazine,

BET.com and Retna Ltd. wire image service.

It'sRobinLori blog was launched on September 15" 2012 and re-launched on May 22, 2016 as

It’sRobinLoriNOW with a mission to share photographs and daily experiences of a female

photographer. Thousands of readers tune in daily to read about celebrity red carpet events, movie
premieres, corporate & charity events, the arts, new product & services, Atlanta happenings and my

adventurous family life.

RobinLori was also on the scene for many national events including President Obama’s speech on the

Edmund Pettus Bridge in Selma AL, the BET Awards (3" year) in L.A., TomorrowWorld, a music festival

attracting over 150,000 music lovers worldwide, 2014 Bronner Bros as part of the social media team

and was named the “official” blogger for the 2014 Trumpet Awards.



http://www.itsrobinlori.com/
http://itsrobinlorinow.com/
http://www.itsrobinlori.com/pics-president-obama-gives-remarks-in-selma-at-50th-bloody-sunday-anniversary/
http://itsrobinlorinow.com/?s=bet+awards
http://www.itsrobinlori.com/?s=tomorrowworld
http://www.itsrobinlori.com/category/eventsred-carpets/bronner-bros-hair-show/
http://www.itsrobinlori.com/category/eventsred-carpets/trumpet-awards-2/

Contact:

Email: Robin@RobinLoriPhotography.com

Twitter & Instagram @ItsRobinLori

Facebook

Photography Clients:
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Blog Demographics:

100% of total visits

Age 100% of total visits

2750% 3350% 1550% 12.50% 5.50% 5.50%

18-24 25-34

Difference






